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Reports
White papers
Websites
Branding

| ogo design
Infographics
E-newsletters
Presentations
Brochures
Fact sheets
Proposals
Exhibition stands
Wall graphics
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Operating both nationally and globally, our experienced integrated
communications and design team has an unrivalled skill set and
extensive knowledge of delivering a wide portfolio of services,
including corporate branding, content marketing, and media and
public relations.

Since Magenta Associates was founded in 2011, we have worked with

our clients to understand their business, requirements, aims and visions.
We have produced marketing collateral from brochures, case studies,
fact sheets and infographics to bids, reports, white papers, videos and
corporate office branding to websites and exhibition material. We also
specialise in full rebranding projects, devising a brand’s architecture from
the heart.

Our design team is led by our creative director Mark Parry, who has more
than 30 years’ creative experience. We take time to really get under the
skin of the organisations we work with, to understand their business,
position and audiences. Then we can establish key objectives and
messages. This helps us craft a clear rationale for how design decisions
complement those aims, values and the overall mission.

Our creative flair always has longevity in mind, regardless of whether it's
a short-term project or an ongoing relationship. We see ourselves as a
partner, a seamless part of your team, as opposed to a provider.
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Conveying important news
in interesting ways.

HANGING
IMESIN

ACILITIES
IANAGEN

heffield Hallam research 2016 with support /

om GRITIT, Servest Group and i-FM

Sheffield
Hallam _
niversity

GRITIT'

servest

Outsourcing trends

HIGHLIGHTS

SHEFFIELD HALLAM

Sheffield Hallam University
approached us to create its annual
research report into the facilities
management sector.

The report was full of stats which
had to be presented in a user-
friendly way. We created a series of
infographics to highlight important
information for the reader, making
it easy to digest.



WHAT WILL YOU DO WHEN YOUR FACILITIES,
CONTRACT(S) COME TO THE END OF THEIR TERM?

990/ 19%

Design is
intelligence
made visual.




CLENETIX

Start-up cleaning technology company Clenetix
approached us to create a style for their white
paper. As a start-up, their brand only consisted
of a logo before Magenta got involved. We
created a striking style for the white paper

with graphics that were unique for the brand.
We carried the cleaning theme throughout,
interwoven into the finest of detail.

CLENETIX

Datd:
DemonstatunNg
che power of

Cleamng

www.clenetix.com

Sharing in-depth studies about complex
issues delivered in an accessible
educational format.

Cleaning during
COVID-19

Technological innovation has been guiding efficiency in
cleaning for some time. Now, it will become fundamental
in recovery f

Activity tracking and

occupancy sensors




DMA

Property maintenance specialists, DMA Group,
approached us to write and design its first ever white
paper. “Technology and FM: An Underdeveloped
Relationship” explores whether employees in the sector
are equipped with the skills needed to take advantage
of the technology solutions available. It also explores
the relationship between technology and FM within
the context of the COVID-19 pandemic and considers
whether post-pandemic exacerbated the need for the
industry to embrace technology.

&

Developing the talent

Good
design

is good
business.



COMING TCGETHER
THROUGHOUT THE LIFECYCLE
OF A BUILDING

ERIC WRIGHT

Eric Wright Partnerships specifically targeted
Magenta to write and design this white paper.
This addressed the key challenges that have

led property owners, occupiers, and managers
to rethink how they present and operate their
buildings. It reviews how they are optimising and
repurposing their spaces to better serve their
occupants and the surrounding communities,
and to attract people to their premises.

Refurbishing and restoring
our existing building stock




Emitwise©®

The business benefits of
carbon accounting

il

Creating organisational value from carbon
reporting in a post-Coronavirus world

EMITWISE

Presenting educational information in easily
digestible ways was key for the all-important
topic of carbon accounting. Magenta’s design
team brought the business benefits to life using
clear headings and sub-section breaks and
illustrating benefits through icons. We created
step-by-step considerations, turning something
that could be overwhelming into a simple-to-
follow guide.

Design is so
simple, that’s
why it is so
complicated.



MAGENTAASSOCIATES.CO

We are communications specialists for the
built environment

Websites evolve as technology changes and improves to align with
business and marketing strategies and to aid navigation and user
experience.

No great thing is created
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Our Services
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When you want to...

manage 0 v « beeng
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Move your team(s)
within one of your
current buildings

BUSINESSMOVES.COM

suddenly.
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Digital design is like painting,



Weare Soundtect
because we care
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SOUNDTECT.COM

-except the paint never dries.



CTS are specialists in
corporate building
services maintenance

vide _""'_“‘F'l‘-‘m rnecha !‘_'C_al a Dt struc bured enaintensncn
uilding services utilising 1] mmanagement systam delivars:
affective use of technology.

WWW.CTS-LTD.NET

Good design is obvious.



We are a leading edge
software solutions
provider transforming

cleaning efficiency

WWW.CLENETIX.COM

Great design is transparent.



Brand empowers a business and
connects its employees.

Combined Technical Solutions
C TS — Original logo

sales@cts-ltd.net
Combined Technical Solutions

cts-Itd.net

) I No. 7
. ; g \ Holyrood Street
London SE1 2EL
s N +44 (0)20 7264 3040

Bryan McLaggan

Director
+44 (0)7860 944457 . - Specialists in

bryan.mclaggan@cts-Itd.net N e corporate building
- services maintenance

Design adds value
faster than it adds
costs.



cts

Combined Technica

Model for hard services
delivery

Our
has been developed as a
result of interrogating briefs
and projects

We work with you to complete
an all-encompassin:
of sustainability
plans

A brand refresh was
carried out for specialist
corporate building
services maintenance
company Combined
Technical Solutions,
transforming the
organisation’s basic,
flat visual identity

to something that's
professional and
uplifting.




Logo design

A company logo needs to stand out and tell a story. It should be
unique, memorable and timeless.

New logo redrawn
based on a circle grid

while straightening

the bar of the letter ‘e’

and redrawing the ‘t’

Magenta flower

created from Q
rotating the

original brand

shape

e
ne




Combined Technical Solutions

You can’t use
up creativity.



v Organisational
Brainpower: a recipe for

cognitive fitness

With ever shortening attention
spans, infographics are an ideal
way of communicating complex
information in an accessible
way. We produce a range of
infographics for our clients

for use in the media, on social
channels and in marketing
material.

FACT @

% of all the photographs
in the world were taken
in the last 12 months

Queen Cleopatra
lived closer in time to
the Moon landings
than to the building
of the Great Pyramid
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There is one
doctor for every

129
people in Qatar

in Liberia the
figure is one in

71,429
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Magenta created a

1 H
3 & oo =
’ l V4 \w & series of illustrations
‘ . |__ for Overbury, the UK’s
a 1 : leading fit out specialist,
- Y - to show the customer
= b I—I journey at one of its
¥ w client sites.
-

Design is the intermediary
between information and
understanding.



Quoe® Qube®

"We are flexible... "We are innovating...

Cut through the digital noise

with engaging design and get ...developing products tailored to
your message across loud and your needs"
clear. ...creating an industry wide
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Take your audience on a visual journey.

Colour

There are many ways to introduce
colour into a space — through

C rea“ n g wall paint, furniture, textiles,

accessories or wall graphics.

Workspaoes Blue, one of the most popular
colours used in the workplace
th at p ro mOte has been proven to increase
. productivity and stimulate \
Wel | be| N g performance. Blue also encourages

loyalty, trust, responsibility, and
peace — all important aspects to
emphasise in an office space.

SLIE 16

|

Our surroundings impact how satisfied we are in
the workplace and influence our work motivation

Design is a FUNNY word. Some

N

and even patterns of interaction. ; ﬂg;n'u: people thlnk design M EANS

A poor performing workplace can be as much of s g how it Iooks_ But of cou rse, if

a source of pressure as a heavy workload, poor . . -
work-life balance or significant organisational you dlg deeper, it’s real Iy how it

change.

works.

Steve Jobs

suoe2 m achve

suoe 1




Colour and Visual Variation Index | Indice variation de couleur et de
perception visuelle | Index voor kleur en visuele variatie | Skala der Farb-
und Dekorabweichungen

Nordie-_

B,

ShawContract

& S Tell your company story and present your
products and services in an eye-catching
and timeless way.




CORPS
GUARD

Safeguarding
your people,

How does Corps Guard work?

The Corps Guard app s activated prior
to an indvidual commencing a journey or
placing themselves in a stuation that may be
unsafe. A signal s transmitted to the Corps
Monitoring Centre and our highly trained
‘operators will begin tracking the individual's
movements.

Should the indivicual feel threatened or
under duress at any time, simply shaking
o tapping their smartphone or pressing
their accompanying Corps Guard Bluetooth
wristband alertto the

Corps

P s

‘emergency contacts. The alert page has a
tracking data facilty that displays an exact

follow movements before, during and after an
incident.

Make it simple,
but significant.

— DON DRAPER

Keep it simple. Information broken
out into bitesize pieces, punchy
facts and a design that’s easy on

the eye.

Try
us
s forre
ecember wilrocpmy
monthg g3

CORPS|MONITORING

24/7 -
monitoring. ¥ ity
Here when
you need
us most.

Our services

Corps Monitoring Centre s an NSI Gold
Caty rm Rece -a

facilities inthe UK e arc BS 8418, 1SO

9001:2015,BS 7959 and BS 8484
certified.

Wearetotaly independent - we donot




Everything a prospect needs to know, in one place. Often, you only
get one chance to make a good impression, so a striking design
ensures your bids stand out from the flurry of competitor bids.

ANABAS

We developed a completely new
style guide for Anabas’s sales
proposals. It adhered to brand
guidelines with clean, modern
templates that displayed .
information in a fresh, new RRORoeED
way with pull out graphics
to highlight key information,
stylised imagery and striking
flow diagrams.

ANABAS

Why blend in
when you can
stand out?




Stand out from the crowd and
get noticed for all the right
reasons.

The CBRE Great
Idea 2021

Virtual reality training for
security officers

4 x faster than
traditional methods

75% more
effective

64% less
expensive

Provable and
data-driven

Very popular
with officers

Reduced
downtime

Intuitive. Immersive. Engaging

A certified social enterprise

corpssecurity.co.uk

CORPS
SECURITY

There yesterday. Here today.
Securing your future.

O Certified social enterprise

helping you achieve your
environmental, social and
governance targets

Every £1 spent with Corps
counts towards diverse supplier
spend

160-year-history of security
delivery

Physical security combining
technology

A strategic service that delivers

improved security with greater
value for money

corpssecurity.co.uk

Styles come and go. Goo
design is a language, not

q StYIe. — MASSIMO VIGNELLI



OVERBURY

We designed a range of
stunning graphics that were
printed in large formats and
placed around the Overbury
office. These showcased the
very best of Overbury’s work
and gave a wow-factor to their
workplace.

Everything a prospect needs to know, in one place. Often,
you only get one chance to make a good impression, so a
striking design ensures your bids stand out from the flurry of
competitor bids.



CORPS SECURITY

We developed large format wall graphics for

Corps Security’s Market House head office in
Farringdon, showcasing the company’s heritage and
commitment to delivering security excellence with

a social mission. The artwork was then printed onto
vinyl wallpaper and installed directly to the walls.

CORPS ‘ CORPS _ .
Ui i SECURITY Experts in security
with real social value.

OF EXPERIENCE
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The design team

Design is Mark’s passion. From magazines, brochures and
reports to websites and tablet apps, his designs are always
eye-catching, exciting and relevant. Mark works closely with
Magenta’s clients to bring their visions to life, guiding them
through the process, unlocking their thinking and executing
the brief to the very highest standard. With more than 30
years’ experience in the design industry, across B2B and
B2C media, Mark has worked with a wide variety of clients
including large enterprises, start-ups, professional institutes
and not-for-profit organisations.

Mark Parry

Creative director

Adrian Taylor Stuart Nisbett

Associate designer Associate web
development



Get in touch and
see how we can
add creative pzazz
and striking style
to your project.

m. +44 (0)20 3773 3622

e. mark@magentaassociates.co
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""Content

precedes design.

'Design in the
‘absence of -~

‘content is not

‘design, it's
‘decoration.”
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+44 (0)20 3773 3622 or email

ciates.co

mark@magentaasso

www.magentaassociates.co




