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“Every great design begins with an 
even better story.” 

— LORINDA MAMO, DESIGNER

Operating both nationally and globally, our experienced integrated 
communications and design team has an unrivalled skill set and 
extensive knowledge of delivering a wide portfolio of services, 
including corporate branding, content marketing, and media and 
public relations. 

Since Magenta Associates was founded in 2011, we have worked with 
our clients to understand their business, requirements, aims and visions. 
We have produced marketing collateral from brochures, case studies, 
fact sheets and infographics to bids, reports, white papers, videos and 
corporate office branding to websites and exhibition material. We also 
specialise in full rebranding projects, devising a brand’s architecture from 
the heart.

Our design team is led by our creative director Mark Parry, who has more 
than 30 years’ creative experience. We take time to really get under the 
skin of the organisations we work with, to understand their business, 
position and audiences. Then we can establish key objectives and 
messages. This helps us craft a clear rationale for how design decisions 
complement those aims, values and the overall mission. 

Our creative flair always has longevity in mind, regardless of whether it’s 
a short-term project or an ongoing relationship. We see ourselves as a 
partner, a seamless part of your team, as opposed to a provider.



SHEFFIELD HALL AM

Sheffield Hallam University 
approached us to create its annual 
research report into the facilities 
management sector.

The report was full of stats which 
had to be presented in a user-
friendly way. We created a series of 
infographics to highlight important 
information for the reader, making 
it easy to digest.

CHANGING 
TIMES IN 
FACILITIES 
MANAGEMENT
Sheffield Hallam research 2016 with support 
from GRITIT, Servest Group and i-FM
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69% 
OUTSOURCE MORE 
THAN HALF OF THEIR 
FACILITIES SERVICES 

Outsourcing trends
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HIGHLIGHTS

CHANGING TIMES IN FACILITIES MANAGEMENT

PRIVATE SECTOR ORGANISATIONS OUTSOURCE MORE THAN HALF OF THEIR 
FACILITIES SERVICES 2016

PRIVATE SECTOR ORGANISATIONS OUTSOURCE MORE THAN HALF OF THEIR 
FACILITIES SERVICES 2013

PUBLIC AND THIRD SECTOR ORGANISATIONS OUTSOURCE MORE THAN HALF OF 
THEIR FACILITIES SERVICES 2016

PUBLIC AND THIRD SECTOR ORGANISATIONS OUTSOURCE MORE THAN HALF OF 
THEIR FACILITIES SERVICES 2013

68% 
70% 

35% 
67% 

⦁ 2016 ⦁ 2013

Reports
Conveying important news 
in interesting ways.



CHANGING TIMES IN FACILITIES MANAGEMENT

60%
IMPROVE KPI AND 
REPORTING

38%

81%
WORKING 
TOGETHER AS A 
TEAM

BETTER 
GOVERNANCE 
STRUCTURES

HOW CAN WE IMPROVE 
OUTSOURCED RELATIONSHIPS? 

Buyer and provider relationships

⦁ END-USER  ⦁ PROVIDERS & FM CONSULTANTS

76%
WORKING 
TOGETHER AS A 
TEAM

IMPROVE KPI AND 
REPORTING
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48%

57%
CLARIFICATION 
OF ROLES AND 
RESPONSIBILITIES

55%
CLARIFICATION 
OF ROLES AND 
RESPONSIBILITIES

64%
IMPROVED SERVICE 
LEVEL AGREEMENTS

46%
IMPROVED SERVICE 
LEVEL AGREEMENTS

32%
BETTER 
GOVERNANCE 
STRUCTURES

CHANGING TIMES IN FACILITIES MANAGEMENT

17+17+17+24+25+30+32+33+36+50+57+66+66+68+70+75+76+80+83+90ESTATES MANAGEMENT

CONSULTANCY/FM STRATEGY

PROJECT MANAGEMENT

HEALTH AND 
SAFETY SERVICES/
CONSULTANCY

OFFICE SERVICES

COMMUNICATIONS/
TELECOMS

RECEPTION/FRONT-
OF-HOUSE SERVICES

ENERGY MANAGEMENT

UTILITIES

WINTER RISK MANAGEMENT

BUILDING MANAGEMENT 
SYSTEMS

GROUNDS MAINTENANCE

MAINTENANCE AND 
ENGINEERING

MECHANICAL AND 
ELECTRICAL

WASTE 
MANAGEMENT

SECURITY

GENERAL/ SPECIALIST 
CLEANING

PEST CONTROL

CATERING

17% 

17% 

17% 

24% 

25% 

30% 

32% 

33% 

36% 

50% 

57% 66% 

66% 

68% 

70% 

75% 

76% 

80% 

83% 

SERVICES CURRENTLY BEING 
OUTSOURCED

WHAT WILL  YOU DO WHEN YOUR FACILIT IES 
CONTRACT(S) COME TO THE END OF THEIR TERM? 

49+29+22+D RE-TENDER AND RE-SCOPE 
CONTRACT

RE-TENDER THE SAME 
CONTRACT  

STAY WITH EXISTING 
SUPPLIER 

LESS THAN 1% PLAN TO BRING 
SERVICES BACK IN-HOUSE

22%

29%

Outsourcing trends

49%
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Design is 
intelligence 
made visual.



1 DATA: DEMONSTRATING THE POWER OF CLEANING

www.clenetix.com
W H I T E  P A P E R  2 0 2 0

Demonstrating 
the power of

cleaning 

Data:
3 DATA: DEMONSTRATING THE POWER OF CLEANING

1¬
Cleaning during 
COVID-19 

C H A P T E R

Much of what we take for granted – going out for 
dinner or travelling into the office – has suddenly 
become risky. We are mentally carrying out a risk/
reward analysis before leaving the house each day 
because we have suddenly been reminded of our 
own vulnerability. Most risks in our day-to-day lives 
seem to be within our control, or at least easy to 
judge through our own assessment. But the global 
pandemic has changed that. We have become 
hypervigilant to a virus, a threat we cannot see, hear, 
smell, or touch. Our perception of risk has changed, 
and with it, our understanding of risk prevention.

6 DATA: DEMONSTRATING THE POWER OF CLEANING

Technological innovation has been 
guiding efficiency in cleaning for some 
time. Now, it will become fundamental 
in recovery from the pandemic. Larger 
organisations have been moving steadily 
towards using an Internet of Things 
approach – a network of all objects - 
‘things’ – which are digitally connected 
through the internet.[²] Integrated sensors, 
for example, can update cleaning staff 
when disposables such as paper towels 
are running low or when bins are full. 

Rather than taking time to check the 
resources at regular intervals, staff can 
attend to an issue only when necessary. 
Occupancy sensors can inform cleaning 
staff when an area has been used by 
more people than usual and may need 
additional cleaning. These technologies 
are flexible and have been adapted to 
address a number of challenges. Now, 
they are being turned to those posed by 
the pandemic, with great effect: software 
as a service, designed to revolutionise 
cleaning in the workplace. 

Activity tracking and 
occupancy sensors 
While occupancy sensors are not new to 
the workplace, they have the potential to 
demonstrate incredible value in the post-
Covid-19 era. Perhaps the most obvious 
use is to ensure that organisations do not 
exceed safe occupancy levels. Sensors 
at entry and exit points can monitor 
the entire building, while features such 

Technological innovation has been guiding efficiency in 
cleaning for some time. Now, it will become fundamental 

in recovery from the pandemic.

2.  https://www.wired.co.uk/article/internet-of-things-
what-is-explained-iot

as footfall tracking can provide more 
detailed analysis. The technology can 
measure the occupancy of individual 
rooms and create real-time alerts if they 
are exceeded, allowing users to enforce 
social distancing measures.

By tracking area usage, cleaning staff 
can identify high-risk areas such as 
high-usage communal spaces. These 
are locations that will need significantly 
increased levels of service. Cleaning 
staff can prioritise these areas over 

CLENETIX

Start-up cleaning technology company Clenetix 
approached us to create a style for their white 
paper. As a start-up, their brand only consisted 
of a logo before Magenta got involved. We 
created a striking style for the white paper 
with graphics that were unique for the brand. 
We carried the cleaning theme throughout, 
interwoven into the finest of detail.

White papers

Sharing in-depth studies about complex 
issues delivered in an accessible 
educational format.



TECHNOLOGY AND FM: 
AN UNDERDEVELOPED 
RELATIONSHIP

Part 2

Developing the talent

Skills shortages, a well documented problem facing many sectors and industries, 
are now exacerbated in the UK by the combination of Covid-19 and Brexit.  

In 2018, the World Economic Forum (WEF) predicted that at least 133 million new roles 
would be generated by 2022 due to the increasing influence of machines and algorithms 
within labour markets. 

This poses a critical question – are workforces ready to make the shift? 

According to statistics compiled from WEF’s analysis around a year before the pandemic 
struck, along with several other recent studies, there is still significant work to be done:  

4.9 million low-wage US 
workers may need to 
transition into higher-wage 
roles and develop new 
skills to remain employed 
in the new digital economy 
(McKinsey) 

More than half (54 
percent) of all employees 
will require significant 
reskilling by 2022 (WEF)

37%
Around 37 percent of 
workers in Europe 
lack basic digital skills 
(European Commission)

54%

2/3

4.9

Two thirds of UK business 
leaders surveyed said their 
organisation was facing a 
digital skills gap (Microsoft) 

DMA

Property maintenance specialists, DMA Group, 
approached us to write and design its first ever white 
paper. “Technology and FM: An Underdeveloped 
Relationship” explores whether employees in the sector 
are equipped with the skills needed to take advantage 
of the technology solutions available. It also explores 
the relationship between technology and FM within 
the context of the COVID-19 pandemic and considers 
whether post-pandemic exacerbated the need for the 
industry to embrace technology. 

Good 
design 
is good 
business.



ERIC WRIGHT

Eric Wright Partnerships specifically targeted 
Magenta to write and design this white paper. 
This addressed the key challenges that have 
led property owners, occupiers, and managers 
to rethink how they present and operate their 
buildings. It reviews how they are optimising and 
repurposing their spaces to better serve their 
occupants and the surrounding communities, 
and to attract people to their premises.

White papers



EMITWISE 1 

The business benefits of 
carbon accounting 

Creating organisational value from carbon 
reporting in a post-Coronavirus world

EMITWISE

Presenting educational information in easily 
digestible ways was key for the all-important 
topic of carbon accounting. Magenta’s design 
team brought the business benefits to life using 
clear headings and sub-section breaks and 
illustrating benefits through icons. We created 
step-by-step considerations, turning something 
that could be overwhelming into a simple-to- 
follow guide. 

Design is so 
simple, that’s 
why it is so 
complicated.



MAGENTAASSOCIATES.CO

Websites

No great thing is created suddenly.

Websites evolve as technology changes and improves to align with 
business and marketing strategies and to aid navigation and user 
experience.



BUSINESSMOVES.COM

Websites

No great thing is created suddenly.



WWW.INTEGR ATED-EM.COM

Websites

Digital design is like painting, except the paint never dries.



SOUNDTECT.COM

Digital design is like painting, except the paint never dries.



WWW.CTS-LTD.NET

Websites

Good design is obvious. Great design is transparent.



WWW.CLENETIX.COM

Good design is obvious. Great design is transparent.



Branding

Design adds value 
faster than it adds 
costs.

Brand empowers a business and 
connects its employees.

No. 7
Holyrood Street
London SE1 2EL

+44 (0)20 7264 3040
sales@cts-ltd.net
cts-ltd.net

Specialists in 
corporate building  
services maintenance

Bryan McLaggan    
Director

+44 (0)7860 944457
bryan.mclaggan@cts-ltd.net

Original logo



Branding

Design adds value 
faster than it adds 
costs.

A brand refresh was 
carried out for specialist 
corporate building 
services maintenance 
company Combined 
Technical Solutions, 
transforming the 
organisation’s basic, 
flat visual identity 
to something that’s 
professional and 
uplifting.

Model for hard services 
delivery 
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Our Approach
CTS starts the process of learning about your business early. We invest in 
understanding, in as much depth as possible; your assets, portfolio and the 
objectives both culturally and operationally you wanted to achieve.

Our operational methodology has been developed as a result of interrogating briefs 
and projects and continuously improving how we work with clients.

Strategic Management
• Investigate management tasks and their skill base
• Consult with recruitment agencies to create a 

partnership profile
• Benchmark salaries
• Identify key risks and objectives
• Develop a communications strategy
• Calculate the level of investment needed by CTS to 

ensure competitiveness while supplying the highest 
service level and management

1

3
2

Risks
• Identify any suspected 

challenges with servicing assets 
considering such aspects as:
• Two man working
• Access
• OOH or disruptive tasks
• Heightened risk

Operationally
• Visit sites and complete an asset gathering exercise to 

validate the information provided
• Collate the asset information provided and our collected 

information in a workable excel format
• Compare and contrast the asset information to identify areas 

of risk
• Input the asset database into our BE&S SFG20 estimating tool 

to allow labour loading built up from an asset level

Our operational methodology 
has been developed as a 

result of interrogating briefs 
and projects
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Why CTS?
Customer
CTS makes our supply chain and partners part of our team, with 
dedicated engineers working within our team managed by us directly, 
entering back to back into our contracts, sharing our goals, KPI’s, 
SLA, payment and contract terms.

Your team will be dedicated in its entirety to your contract, a true 
extension of your values, goals and principles.

Service
The CTS management structure is dedicated to giving true focus 
and accountability. The entire structure is built from our ethos of 
partnership investing in your goals to achieve value for money and 
therefore longevity for us. 

Sustainability
As a business we are already engaged with action sustainability and 
the author of the BS 8903 standard, Cathy Berry, on other projects. 
CTS understands the key features of the social, economic and 
environmental corner stones of sustainable procurement. We deliver 
all our services in line with our Environmental Management System 
accreditation to ISO 14001:2004.

We have developed our sustainability central support to touch on 
every aspect from the more social economic impacts such as skills 
and training, to the more traditional reduction in waste and water 
usage.

CTS commits our central resource to work with you to complete an 
all-encompassing 360 degree review of sustainability plans, alongside 
tenants, landlords, investors and estate, to create one integrated plan.

Excellence
CTS works with you to ensure the right contractual relationship 
is established and we are committed to demonstrating service 
excellence in every form.

Your CTS team works with you to agree performance mechanisms 
and KPI’s ensuring that our supply partners have these standards 
intrinsically embedded in their service delivery.

We work with you to complete 
an all-encompassing 360 

degree review of sustainability 
plans
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Original logo

New logo redrawn 
based on a circle grid 
while straightening 
the bar of the letter ‘e’ 
and redrawing the ‘t’

Magenta flower 
created from 
rotating the 
original brand 
shape

Logo design
A company logo needs to stand out and tell a story. It should be 
unique, memorable and timeless.



You can’t use 
up creativity.

Original logo

Refreshed logo



With ever shortening attention 
spans, infographics are an ideal 
way of communicating complex 
information in an accessible 
way. We produce a range of 
infographics for our clients 
for use in the media, on social 
channels and in marketing 
material.

Infographics



Magenta created a 
series of illustrations 
for Overbury, the UK’s 
leading fit out specialist, 
to show the customer 
journey at one of its 
client sites.

Design is the intermediary 
between information and 
understanding.



Cut through the digital noise 
with engaging design and get 
your message across loud and 
clear.

E-newsletters



Presentations

TITLE XXXXX XXXXXXXX

Creating 
workspaces 
that promote 
wellbeing

SLIDE 1

Our surroundings impact how satisfied we are in 
the workplace and influence our work motivation 
and even patterns of interaction.
 
A poor performing workplace can be as much of 
a source of pressure as a heavy workload, poor 
work-life balance or significant organisational 
change. 

SLIDE 2

Design is a FUNNY word. Some 
people think design MEANS 
how it looks. But of course, if 
you dig deeper, it’s really how it 
works.

Steve Jobs

SLIDE 16

Colour
There are many ways to introduce 
colour into a space – through 
wall paint, furniture, textiles, 
accessories or wall graphics. 

Blue, one of the most popular 
colours used in the workplace 
has been proven to increase 
productivity and stimulate 
performance. Blue also encourages 
loyalty, trust, responsibility, and 
peace – all important aspects to 
emphasise in an office space.

Take your audience on a visual journey.



Brochures

Nordic

Tell your company story and present your 
products and services in an eye-catching 
and timeless way.

6

V1

Uniform Appearance

V2

Slight Variation

V3

Moderate Variation

V4

Substantial Variation

V3 Driftwood 77120

V2 Birch 77140

V2 Fir 77155

V2 Blonde 77112

Colour and Visual Variation Index | Indice variation de couleur et de 
perception visuelle | Index voor kleur en visuele variatie | Skala der Farb- 
und Dekorabweichungen 
 

Shade and texture variation 
is inherent in all resilient 
products and can vary slightly 
or significantly from piece to 
piece. 

Les variations de teinte et 
de texture sont inhérentes à 
tous les produits résilients et 
peuvent être légères ou très 
marquées d’une pièce à l’autre.  

Kleur- en structuurvariatie is 
inherent aan alle veerkrachtige 
producten en kan van het ene 
stuk op het andere licht of sterk 
variëren.  

Alle stabilen Produkte variieren 
in Farbton und Textur und 
unterscheiden sich geringfügig 
oder deutlich von einem 
Exemplar zum anderen. 

  V1 planks have little or no variation in shade and/or texture and/
visual. V4 planks have the greatest variation from piece to piece. 

Les lames V1 ne présentent que peu ou pas de variation de teinte 
et/ou de texture et/ou visuelle. Les lames V4 sont celles présentant 
la plus grande variation d’une pièce à l’autre.  

V1-planken hebben weinig of geen kleur- en/of structuurvariatie 
en/of visuele variatie. V4-planken vertonen de grootste variatie van 
het ene stuk op het andere. 

V1-Dielen unterscheiden sich kaum oder gar nicht in Farbton und/
oder Textur und Aussehen. V4-Dielen unterscheiden sich von Diele 
zu Diele am stärksten. 

New Path

LOW EMBODIED CARBON  |   CARBON NEUTR AL  |   CLOSED LOOP RECYCLING



Keep it simple. Information broken 
out into bitesize pieces, punchy 
facts and a design that’s easy on 
the eye. 

Fact sheets

Make it simple, 
but significant.
— D ON DR APER

Safeguarding 
your people, 
24/7

How does Corps Guard work?

The Corps Guard app is activated prior 
to an individual commencing a journey or 
placing themselves in a situation that may be 
unsafe.  A signal is transmitted to the Corps 
Monitoring Centre and our highly trained 
operators will begin tracking the individual’s 
movements.
 
Should the individual feel threatened or 
under duress at any time, simply shaking 
or tapping their smartphone or pressing 
their accompanying Corps Guard Bluetooth 
wristband instantly sends an alert to the 
Corps Monitoring Centre and designated 
emergency contacts. The alert page has a 
tracking data facility that displays an exact 

Security doesn’t stop at the 
protection of a business’s property 
and assets - the safeguarding of its 
people is also paramount. Whether 
your workers are operating remotely, 
in potentially hazardous situations or 
commuting at night through unsafe 
areas, Corps Guard provides an extra 
layer of personal security.

GPS location which is updated every 45 
seconds so all emergency contacts can 
follow movements before, during and after an 
incident. 

Corps Guard benefits
 ▶ User friendly app available on the 

App Store or on Google Play.
 ▶ Enhanced levels of personal 

safety, 24/7
 ▶ Instantly sends alerts to 

emergency contacts and the 
Corps Monitoring Centre

 ▶ Immediate response from highly 
trained personnel

 ▶ Video footage that can be used to 
identify an assailant

 ▶ Cost effective protection 

Commercially effective solutions without 
compromising safety and security

Try 
us for free!All new customers in December will receive 3 months free*. Free soak test also included.

Contact us today to see  how we can help 
you.

24/7 
monitoring. 
Here when 
you need 
us most.

Corps Monitoring Centre is an NSI Gold 
Category II Alarm Receiving Centre – a 
status we have held for the over 12 years. 
One of the most advanced monitoring 
facilities in the UK, we are BS 8418, ISO 
9001:2015, BS 7959 and BS 8484 
certified.

We are totally independent - we do not 
install or maintain security systems so there 
is no hidden agenda. We support you in 
supporting your customers, safeguarding 
their people, premises and assets.

Our services
 ▶ CCTV Monitoring (sensor 

activated and live monitoring)
 ▶ Intruder and fire alarm monitoring
 ▶ Remote access control
 ▶ Environmental monitoring
 ▶ Personal protection service 

monitoring

Corps Monitoring is the technical division of Corps Security. We have been providing 
dedicated security services for over 160 years and are the UK’s most established and 
respected security services provider. 



Proposals

ANABAS |  PROPOSED SOLUTION2 

Welcome – from Alistair Craig,  
managing director of Anabas. 

One evening, back in January 2016, in the first week that people started to move into Sea 
Containers, I worked with the cleaning team, mopping the first floor and emptying bins, to get a 
sense of the building and the occupants of the space. Anabas has been on a learning curve since 
then, continually considering and adapting our service delivery to meet the changing needs of the 
WPP Op Co’s moving in and out of the building, each with their own subtle distinctive needs and 
wants. The WPP campus approach is well understood by myself and the Anabas team and we are 
clear on your ambitions for your property and organisational strategies.

This opportunity to support your new Rose Court Campus and the Theobalds Road/Red Lion 
Square Buildings has been long awaited by Anabas. We have been planning an approach where 
we could leverage our existing knowledge and capability for some time. 

What I hope you will see within our operational methodologies is a well-considered and planned 
approach to meet your clear expectations. You will find a number of themes throughout our 
response including the ‘familiar faces’ theme. An example of our forward planning includes the 
recruitment of Richard Bostelmann as our Account Manager. Richard was recruited with the clear 
ambition and capability of taking responsibility for both Sea Containers and Rose Court campus 
buildings. It is part of our ‘fit for the future’ leadership strategy and one which will make for a 
smoother transition into your new building.

This solution document is based around your 5-service style expectations across Rose Court, 
Theobalds Road and Red Lion Square. You will find detailed operational structures and 
methodologies have been outlined in each method statement, contained elsewhere in our 
response. In order not to repeat these methodologies, this document describes the cross 
service ‘stitching’ that holds our solution together, making it meet the style expectations you 
have clearly articulated.

This is personal for me. 
Put simply, I have been on 
the journey with WPP and 
Ogilvy for over 5 years 
now. Since November 
2015 when Anabas was 
awarded the contract to 
deliver services to Sea 
Containers, we have been 
focused on delivering the 
best service possible to 
WPP as our largest client. 

ANABAS |  PROPOSAL7 

A R R I V A L
+  On arrival there was clear signage at the front of 

the building.
+  The concierge was smartly dressed. They smiled 

and politely directed me to the reception area.

R E C E P T I O N
+ The receptionist was very friendly. 
They said hello and greeted me by my 
name. They gave me the opportunity 
to sit in the touch-down area where I 
could enjoy a coffee and charge my 
phone before I was directed to the 
meeting room.

B R E A K S
+  The coffee/tea breakout areas were 

immaculate and fully stocked.
+  The restrooms were pristine.

M E E T I N G  R O O M S
+  The meeting room was perfectly tailored 

for the pitch meeting I was attending:
 c The room was immaculate
 c AV equipment was all set up
 c Stationery was fully stocked
 c  Air temperature was perfectly set

D E P A R T U R E
+  I left feeling valued, supported, 

and impressed by the exceptional 
customer experience.

2
3

4

1

5

HELLO 
TOM

Creating memorable customer experiences at WPP

ANABAS

We developed a completely new 
style guide for Anabas’s sales 
proposals. It adhered to brand 
guidelines with clean, modern 
templates that displayed 
information in a fresh, new 
way with pull out graphics 
to highlight key information, 
stylised imagery and striking 
flow diagrams.

ANABAS
PROPOSED
SOLUTION 

Everything a prospect needs to know, in one place. Often, you only 
get one chance to make a good impression, so a striking design 
ensures your bids stand out from the flurry of competitor bids.

Why blend in  
when you can 
stand out? 

Exhibition stands



Stand out from the crowd and 
get noticed for all the right 
reasons. 

Exhibition stands

Styles come and go. Good 
design is a language, not 

a style. — MA SSIMO VIGNELLI

Virtual reality training for 
security officers

The CBRE Great 
Idea 2021

Virtual reality training for 
security officers

Intuitive. Immersive. Engaging

4 x faster than 
traditional methods

75% more 
effective

64% less 
expensive  

Provable and 
data-driven

Very popular 
with officers

Reduced 
downtime

A certified social enterprise
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Graphics

“We’re pleased with the result and the way 
the project was executed. Throughout the 
project Overbury provided great leadership 
with a capable project team and fostered 
teamwork amongst all stakeholders. They 
insisted on quality work, paid attention 
to detail with an emphasis on safety, and 
delivered on time and within budget. It 
was a pleasure to work with the team  
and I wouldn’t hesitate to engage 
Overbury again.”

Nick Nichols University of Chicago 
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“The project achieved BREEAM 
Outstanding, WELL Gold and won 
the BCO Best Fit Out award, which 
is a fantastic achievement. The staff 
are thrilled with their new space and 
the client got what they wanted.”

Padraic McGuinn Avison Young
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“The Overbury cultural 
values were really important. 
When I went to site I could 
hear and feel the pride from 
the people working on the 
job. The project was very 
enjoyable and fun.”

Helen Berresford ID:SR

BCO Fit Out of Workplace 2020 Winner for the 
South West England and South Wales Region
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Everything a prospect needs to know, in one place. Often, 
you only get one chance to make a good impression, so a 
striking design ensures your bids stand out from the flurry of 
competitor bids.

OVERBURY

We designed a range of 
stunning graphics that were 
printed in large formats and 
placed around the Overbury 
office. These showcased the 
very best of Overbury’s work 
and gave a wow-factor to their 
workplace.



2029
2027
2025
2023
2021
2019
2017
2015
2013
2011
2009
2007
2005
2003
2001
1999
1997
1995
1993
1991
1989
1987
1985
1983
1981
1979
1977
1975
1973
1971
1969
1967
1965
1963
1961
1959
1957
1955
1953
1951
1949
1947
1945
1943
1941
1939
1937
1935
1933
1931
1929
1927
1925
1923
1921
1919
1917
1915
1913
1911
1909
1907
1905
1903
1901
1899
1897
1895
1893
1891
1889
1887
1885
1883
1881
1879
1877
1875
1873
1871
1869
1867
1865
1863
1861
1859

Experts in security 
with real social value.

20132008
2021

2014

2019
2022SIGNED THE ARMED 

FORCES CORPORATE 
COVENANT

CHANGED NAME 
FROM THE CORPS OF 
COMMISSIONAIRES 
TO CORPS SECURITY

ERS GOLD AWARD

INVESTED IN THE 
CORPS MONITORING 
CENTRE

CORPS SECURITY
ACCREDITED 
SOCIAL 
ENTERPRISE

ERS SILVER AWARD

LIVING WAGE 
RECOGNISED 
SERVICE PROVIDER

CORPS VETERANS 
ASSOCIATION LAUNCHED

CORPS 
VALUES

CPL, HANCOCK, V.C .
(late 9th Lancers)

CLR, SGT. PLATTS
(late 24TH Ft.)

SGT. PARSONS
(late R.N.)

CRE. MARA
(late 41ST Ft.)

CPL. KINNING
(late 90th Ft.)

CRE. MURPHY
(late 41st Ft.)

CRE. DOW
(late S.F. Gds.)

CRE. PITT
(LATE E.I.C .)

BUILT 
ON OVER 
   A
CENTURY OF EXPERIENCE

Corps Security embraces its 
heritage to nurture a reliable 

professional innovative security service, 
delivered with loyalty & integrity

CORPS OF COMMISSIONAIRES 
LAUNCHES WORLD’S FIRST 
SOCIAL MISSION FOR VETERANS

1859

THE BARRACKS WERE ESTABLISHED IN 
LONDON.  NATIONAL DIVISIONS WERE ALSO 
CREATED IN BELFAST (1876), GLASGOW 
(1881), EDINBURGH AND MANCHESTER 
(1882), BIRMINGHAM (1890) AND 
NEWCASTLE (1895)

CORPS OF COMMISSIONAIRES 
LAUNCHES WORLD’S FIRST 
SOCIAL MISSION1969

MEMBERSHIP OPENED 
TO FORCES AND ALL 
EMERGENCY SERVICES 
PERSONNEL

1984
COMMANDANT 
LIEUTENANT COLONEL 
REGINALD WALTER 
RETIRED, THUS ENDING 
THE UNBROKEN LINE 
OF WALTER FAMILY 
RUNNING THE COMPANY.

Corps of Commissionaires was 
founded by Captain Sir Edward 
Walter to provide employment 
for ex-servicemen returning 
from the Crimean War.

A CLEAR SOCIAL 
MISSION, TO 

SUPPORT
VETERANS

FLORENCE N IGHTINGALE EDWARD WALTER

EDWARD WALTER

1873
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CORPS SECURITY

We developed large format wall graphics for 
Corps Security’s Market House head office in 
Farringdon, showcasing the company’s heritage and 
commitment to delivering security excellence with 
a social mission. The artwork was then printed onto 
vinyl wallpaper and installed directly to the walls.

CORPS 
CIRCLE OF 

CARE



The design team

Mark Parry
Creative director

Stuart Nisbett 
Associate web 
development

Adrian Taylor 
Associate designer

Design is Mark’s passion. From magazines, brochures and 
reports to websites and tablet apps, his designs are always 
eye-catching, exciting and relevant. Mark works closely with 
Magenta’s clients to bring their visions to life, guiding them 
through the process, unlocking their thinking and executing 
the brief to the very highest standard. With more than 30 
years’ experience in the design industry, across B2B and 
B2C media, Mark has worked with a wide variety of clients 
including large enterprises, start-ups, professional institutes 
and not-for-profit organisations.

°



°
m. +44 (0)20 3773 3622 
e. mark@magentaassociates.co

Get in touch and 
see how we can 
add creative pzazz 
and striking style 
to your project.





“Content 
precedes design. 
Design in the 
absence of 
content is not 
design, it’s 
decoration.”

 – JEFFREY ZELDMAN



Want to talk to us about 
bringing some design flair 

to your business? 

Call our creative director Mark Parry on  
+44 (0)20 3773 3622 or email  

mark@magentaassociates.co

www.magentaassociates.co
TWITTER@magentacomms


